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Sustainability is an integral part 

of the Philips DNA

Part of the 2010 Management Agenda 

ñLeverage sustainability as an integral part of 

our strategyò

Driven by ambitious EcoVision programs

Four year programs since 1994

Sustainability as a driver of value creation

At the heart of our Health and Well-being 

strategy
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Sustainability from a product perspective
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EcoVision4 launched in 2007 focused on 

embedding EcoDesign with attention to six 

key drivers:

EcoVision4:

Further embedding sustainability 

within our business 

This program focused on:

- Driving Green Product sales

- Increasing investment in Green Innovation

- Reducing our operational footprint 
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By the end of 2012, we promised to: 

Generate 30% of total revenues from Green 

Products (from 15% in 2006) ïMET in 2009

EcoVision4:

Progress made to date 

0

10

20

30

40

50

60

2007 2008 2009 2015

Green Sales as
percentage of
Group sales



6

By the end of 2012 we promised to: 

Invest a cumulative EUR 1 billion in Green 

Innovations ïWill be MET in 2010

2008: EUR 282 million

2009: EUR 400 million

2010: EUR 350 million

EcoVision4:

Progress made to date 
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By the end of 2012 we promised to: 

Improve the energy efficiency of our 

operations by 25% - Well on track to be MET 

in 2012

EcoVision4:

Progress made to date 
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2009, building on our strengthsé

1st nominee for L Prize by U.S. 

Dep. of Energy, viable LED 

alternative to 60-watt light bulb

Developing innovative 

business models, first Cradle to 

Cradle inspired products on the 

market

Growing refurbishing business

providing medical equipment with 

a second life

Lighting up their lives Portable 

solar powered LED football in 

Africa 

Woodstove India commercial 

launch now a fact 
SimplyHealthy@Schools reaching 

out to 100.000 students, involving 

thousands of employees worldwide



Launching EcoVision5: 

A holistic approach to 

Sustainability

Weôve gone beyond the environmental impact

We are focusing on areas where we believe we 

can have a significant impact on the Health and 

Well-being of individuals, communities and 

governments
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Sustainability powered by 

global trends

Climate change with dramatic consequences on 

our planet 

Rising healthcare costs

The increase in chronic diseases in both 

developed and developing economies

The rapid population and consumer demands in 

growing economies

Scarcity of materials and the lack of collection 

and recycling legislation in certain areas of the 

world


